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Answer in Brief (Any Five):

What is meant by Green Marketing?

Define concept of B2C Marketing.

State the requirements of Market Segmentation.
Explain the concept of Buying motive.

Explain the concept of consumer.

Define Segmentation.

Define Organisational Buying Behaviour.

Explain with illustration various buying motives.
OR

Explain any Two models of organizational behavior.

Explain Buying decision process in detail.

State the bases of market segmentation. Explain any Three of them.

OR
Define targeting and explain various types of targeting.
Explain benefits of segmentation.

Write Short Notes (Any Three):

Digital Marketing

Difference between buyer behavioui - and consumer behaviour
Buying Motives

Uses of market segmentation

Tele Marketing
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